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Instructions
® Use black ink or ball-point pen.

Fill in the boxes at the top of this page with your name,

centre number and candidate number.

Answer ONE question in Section A and ONE question in Section B.
Answer the questions in the spaces provided

— there may be more space than you need.

Information

The total mark for this paper is 70.

The marks for each question are shown in brackets

— use this as a guide as to how much time to spend on each question.

The quality of your written communication will be assessed in ALL your

responses

— you should take particular care with your spelling, punctuation and grammar, as
well as the clarity of expression.

Advice
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Read each question carefully before you start to answer it.

Keep an eye on the time.

Spend approximately 35 - 40 minutes on Section A and 35 — 40 minutes on
Section B.

Check your answers if you have time at the end.
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SECTION A

Answer ONE question in this section.

Indicate which question you are answering by marking a cross in the box X. If you change your
mind, put a line through the box $<¢ and then indicate your new question with a cross [X.

Candidates should use the resources provided, their own ideas, and relevant fieldwork and
research which they have carried out.

EXTREME WEATHER

If you choose to answer Question 1, put a cross in the box [] .
1 Study Figure 1.

(a) Describe the patterns of extreme weather hazards shown.
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(b) Describe the fieldwork and research you undertook to investigate flood risk.
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(c) Using examples, explain how different strategies can be used to manage the
impacts of drought.
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(Total for Question 1 = 35 marks)

7

R 00 D0 O Al —
P 3 8 8 5 5 A 0 7 2 8 Turn over »



PMT

Candidates should use the resources provided, their own ideas, and relevant fieldwork and
research which they have carried out.

CROWDED COASTS

If you choose to answer Question 2, put a cross in the box [] .
2 (a) Study Figure 2.

Describe the factors that have made the coastal areas shown attractive for
development.
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(b) Describe the fieldwork and research you undertook to investigate the pressure of
human activities on the coast.

P 3 8 8 5 5 A 01 0 2 8



PMT

(c) Using examples, explain how coastal development can lead to environmental costs.
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(Total for Question 2 = 35 marks)

TOTAL FOR SECTION A =35 MARKS
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SECTION B
Answer ONE question in this section.

Candidates should use the resources provided, their own ideas, and relevant fieldwork and
research which they have carried out.

UNEQUAL SPACES

If you choose to answer Question 3, put a cross in the box [ .
3 Study Figure 3.

(a) Comment on the unequal provision of sport and leisure facilities in the two areas
shown.
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(b) For either a rural or urban area, describe the methods you used to collect and
present your fieldwork and research into inequalities.
(15)
N Y T=Te 1T (== oS
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(c) Using examples, explain why inequalities are difficult to manage.
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(Total for Question 3 = 35 marks)
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Candidates should use the resources provided, their own ideas, and relevant fieldwork and
research which they have carried out.

REBRANDING PLACES

If you choose to answer Question 4, put a cross in the box [] .
4 Study Figure 4.

(@) Choose two strategies and comment on how they could contribute to rural
rebranding.
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(b) For either a rural or urban area, describe the methods you used to collect and
present your fieldwork and research into rebranding.
(15)
N Y T=Te 1T (== oS
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(c) Using examples, explain why rebranding strategies are not always entirely
successful.

P 3 8 8 5 5 A 0 2 4 2 8
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(Total for Question 4 = 35 marks)

TOTAL FOR SECTION B = 35 MARKS
TOTAL FOR PAPER =70 MARKS
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Figure 1 Type and severity of extreme weather in Italy, 7 January 2009
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Figure 2a Milford Haven Liquid Natural Gas (LNG) Terminal, Pembrokeshire, Wales

Figure 2b Miami coastal strip, USA
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Figure 3 Two GIS (Geographical Information Systems) maps showing the
distribution of grass pitches and sports halls in two areas of England
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Source: ActivePlaces http://www.activeplaces.com/

P38855A



PMT

-
Figure 4 Possible rural rebranding strategies
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Accommodation:
Farmhouse Bed

and Breakfast New land Uses:

Holiday cottages Leasing land and
buildings

Recreation: Filming and

Quad biking commercials / dramas

Pony trekking Rural crafts
Mountain biking Rural enterprise

Rare breeds

Wildlife park

New animal
products:
Trout farming
Deer farming

Llamas
Traditional breeds

Processing Food:
Cider and wine
Specialist flours

Cheeses and meats

Direct marketing:
Pick-your-own fruit
Farm shops
Veg box organic sales

Organic farming:
Stock
Vegetable box
Ice-cream
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